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Strategic Brand Management, Third Edition uniquely analyses the social and
cultural aspects of brand strategy and its influence on consumer perceptions
around the world.

Written by experts in the field, it is designed to ensure students are confident in
analysing traditional ideas of brand equity and positioning and are able to
understand the emotional and cultural connections brands create and employ. The
book's innovative framework separates a brand's concept into its functional and
emotional parts to give students a complete understanding of how brands operate
and compete for consumer loyalty.

In addition, brand management theory is applied to a wealth of engaging real-life
case studies and full colour images clearly illustrate brand strategies in action.
Diverse and dynamic examples include Red Bull, Fiat, and Virgin, as well as
innovative Australian stationery brands, Scandinavian coffee companies, and
international retail giants.

As a result, Strategic Brand Management is the complete and essential textbook
for students aiming to develop their academic and professional skills and learn
more about this challenging and profitable industry.

This textbook is accompanied by an integrated Online Resource Centre:

For students:
- Apply your research skills and widen your understanding of real-world brand
management with our range of web exercises.

- Connect to relevant and reliable sources of online information using our
chapter-by-chapter web links.

For registered lecturers:
- Adapt the accompanying PowerPoint slides as a basis for lecture presentations,
or for use as hand-outs in class.

- Access links to a range of relevant articles, YouTube videos, and websites to
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support your teaching.
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Editorial Review

Review
"This text provides leading coverage on wider contemporary aspects of brand management and a new
dimension of emphasis on emotional and functional elements of branding and brand positioning."
--Dr. Vish Maheswari, Director of Postgraduate Programmes, Warrington School of Management,
University of Chester

"The ideal textbook for those who want to go beyond the standard brand equity models to explore brands as
an important social phenomenon"
--Dr. Sotiris T Lalaounis, Lecturer in Marketing, University of Exeter Business School

Review from previous edition: "Some wonderful crisp incisive writing that shines a light into the individual
and interpersonal regions where brands operate. This textbook is outstanding on the emotional,
psychological, and symbolic underpinning of brands and branding."
--Dr. James Freund, University of Lancaster

About the Author

Richard Rosenbaum-Elliott, Professor Emeritus of Marketing and Consumer Research, University of Bath,
School of Management,Larry Percy, International Consultant in Marketing and Communication,Simon
Pervan, Associate Professor in Marketing, Swinburne University of Technology
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Users Review

From reader reviews:

Laura Wilson:

Within other case, little persons like to read book Strategic Brand Management. You can choose the best
book if you'd prefer reading a book. As long as we know about how is important a new book Strategic Brand
Management. You can add knowledge and of course you can around the world with a book. Absolutely right,
mainly because from book you can understand everything! From your country right up until foreign or
abroad you will find yourself known. About simple matter until wonderful thing you may know that. In this
era, we can open a book or even searching by internet system. It is called e-book. You need to use it when



you feel fed up to go to the library. Let's go through.

William Nelson:

This Strategic Brand Management tend to be reliable for you who want to be considered a successful person,
why. The reason why of this Strategic Brand Management can be one of many great books you must have
will be giving you more than just simple reading through food but feed an individual with information that
possibly will shock your preceding knowledge. This book is definitely handy, you can bring it just about
everywhere and whenever your conditions in e-book and printed ones. Beside that this Strategic Brand
Management forcing you to have an enormous of experience including rich vocabulary, giving you trial run
of critical thinking that we know it useful in your day action. So , let's have it and enjoy reading.

Kimberly Niemeyer:

This book untitled Strategic Brand Management to be one of several books that best seller in this year, this is
because when you read this reserve you can get a lot of benefit upon it. You will easily to buy that book in
the book retail outlet or you can order it through online. The publisher of the book sells the e-book too. It
makes you more easily to read this book, because you can read this book in your Smartphone. So there is no
reason for you to past this reserve from your list.

Gary Clark:

Don't be worry should you be afraid that this book will probably filled the space in your house, you may
have it in e-book approach, more simple and reachable. This particular Strategic Brand Management can
give you a lot of buddies because by you looking at this one book you have matter that they don't and make a
person more like an interesting person. This book can be one of one step for you to get success. This book
offer you information that maybe your friend doesn't understand, by knowing more than other make you to
be great people. So , why hesitate? We should have Strategic Brand Management.
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