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Editorial Review
About the Author

Michael R. Solomon

MICHAEL R. SOLOMON, Ph.D., joined the Haub School of Business at Saint Joseph’s University in
Philadel phia as Professor of Marketing in 2006, where he aso serves as Director of the Center for Consumer
Research. From 2007 to 2013 he also held an appointment as Professor of Consumer Behaviour at The
University of Manchester in the U.K. From 1995 to 2006, he was the Human Sciences Professor of
Consumer Behavior at Auburn University. Prior to joining Auburn in 1995, he was Chairman of the
Department of Marketing in the School of Business at Rutgers University, New Brunswick, New Jersey.
Professor Solomon’ s primary research interests include consumer behavior and lifestyle issues~ branding
strategy~ the symbolic aspects of products~ the psychology of fashion, decoration, and image~ services
marketing~ and the development of visually oriented online research methodologies. He currently sits on the
editorial boards of the Journal of Consumer Behaviour, the European Business Review, and the Journal of
Retailing, and he recently completed a six yearterm on theBoard of Governors of the Academy of Marketing
Science. In addition to other books, he is aso the author of Prentice Hall’ s text Consumer Behavior Buying,
Having, and Being, which iswidely used in universities throughout the world. Professor Solomon frequently
appears on television and radio shows such as The Today Show, Good Morning America, Channel One, the
Wall Street Journal Radio Network, and National Public Radio to comment on consumer behavior and
marketing issues.

Greg W. Marshall

GREG W. MARSHALL, Ph.D., isthe Charles Harwood Professor of Marketing and Strategy in the
Crummer Graduate School of Business at Rollins College in Winter Park, Floridaand is also Academic
Director of the Executive DBA program there. For three years he also served as Vice President for Strategic
Marketing for Rollins. Before joining Rollins, he was on the faculty of Oklahoma State University, the
University of South Florida, and Texas Christian University. He also holds a visiting professorship in the
Marketing Group at Aston Business School, Birmingham, UK. Professor Marshall earned aBSBA in
Marketing and an MBA from the University of Tulsa, and a Ph.D. in Marketing from Oklahoma State
University. His research interests include sales management, marketing management decision making, and
intraorganizational relationships. Heis editor of the Journal of Marketing Theory and Practice and former
editor of the Journal of Personal Selling & Sales Management and currently serves on the editorial boards of
the Journal of the Academy of Marketing Science, Journal of Business Research, and Industrial Marketing
Management. Professor Marshall is Past President of the American Marketing Association Academic
Division, a Distinguished Fellow and Past President of the Academy of Marketing Science, and a Fellow and
Past President of the Society for Marketing Advances. His industry experience prior to entering academe
includes product management, field sales management, and retail management positions with firms such as
WarnerLambert, the Mennen Company, and Target Corporation.

ElnoraW. Stuart

ELNORA W. STUART, Ph.D., is Professor of Marketing and Associate Dean of the George Dean Johnson,
Jr. College of Business and Economics at the University of South Carolina Upstate. Prior to joining USC
Upstate in 2008, she was Professor of Marketing and the BP Egypt Oil Professor of Management Studies at
the American University in Cairo, Professor of Marketing at Winthrop University in Rock Hill, South
Carolina, and on the faculty of the University of South Carolina. She has also been aregular visiting



professor at Instituto de Empresain Madrid, Spain. She earned a BA in Theatre/Speech from the University
of North Carolina at Greensboro and both a Master of Artsin Journalism and Mass Communication, and a
Ph.D. in Marketing from the University of South Carolina. Professor Stuart’ s research has been published in
major academic journalsincluding the Journal of Consumer Research, Journal of Advertising, Journal of
Business Research, and Journal of Public Policy and Marketing. For over 25 years she has served as a
consultant for numerous businesses and not for profit organizations in the United States and in Egypt.

Users Review
From reader reviews:
Francis Rutland:

Do you have favorite book? In case you have, what is your favorite's book? Reserve is very important thing
for us to understand everything in the world. Each book has different aim or maybe goal; it means that book
has different type. Some people truly feel enjoy to spend their time and energy to read a book. They may be
reading whatever they consider because their hobby is actually reading a book. How about the person who
don't like reading through a book? Sometime, man or woman feel need book after they found difficult
problem as well as exercise. Well, probably you will want this Marketing: Real People, Real Choices,
Student Value Edition (8th Edition).

Bradley Smith:

Book iswritten, printed, or highlighted for everything. Y ou can understand everything you want by a book.
Book has a different type. Asyou may know that book isimportant point to bring us around the world. Next
to that you can your reading skill was fluently. A e-book Marketing: Real People, Real Choices, Student
Value Edition (8th Edition) will make you to always be smarter. Y ou can feel considerably more confidence
if you can know about every little thing. But some of you think that open or reading the book make you
bored. It is not make you fun. Why they might be thought like that? Have you trying to find best book or
acceptable book with you?

Walter Burchett:

This Marketing: Real People, Real Choices, Student Value Edition (8th Edition) is great book for you
because the content which is full of information for you who else always dea with world and have to make
decision every minute. This specific book reveal it information accurately using great manage word or we
can state no rambling sentencesinside. So if you are read the item hurriedly you can have whole factsinit.
Doesn't mean it only provides straight forward sentences but challenging core information with attractive
delivering sentences. Having Marketing: Real People, Real Choices, Student Value Edition (8th Edition) in
your hand like obtaining the world in your arm, info in it isnot ridiculous just one. We can say that no
publication that offer you world within ten or fifteen tiny right but this reserve already do that. So, thisreally
is good reading book. Hello Mr. and Mrs. hectic do you still doubt this?



Patrice L ach:

Beside thiskind of Marketing: Real People, Real Choices, Student Value Edition (8th Edition) in your
phone, it might give you away to get more close to the new knowledge or information. The information and
the knowledge you will got here is fresh from the oven so don't end up being worry if you feel like an old
people live in narrow small town. It is good thing to have Marketing: Real People, Real Choices, Student
Value Edition (8th Edition) because this book offers to you readable information. Do you often have book
but you don't get what it's about. Oh come on, that won't happen if you have this inside your hand. The
Enjoyable set up here cannot be questionable, just like treasuring beautiful island. So do you still want to
miss it? Find this book as well as read it from currently!
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