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This popular book on business ethics contains a diverse collection of readings
and cases. It begins with an introduction to moral reasoning, and then provides
readers with a wide range of opportunities to apply ethical theory to real
contemporary managerial situations—including issues facing managers in the
next century. Each section contains a case study and relevant theoretical articles
that range from classics in philosophy to modern commentaries by business
practitioners. Five sections cover general issues in ethics; property, profit, and
justice; corporations, persons, and morality; international business; and
contemporary business themes. For professionals in the business fields of
accounting, finance, marketing, and more.
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Editorial Review

Review

"Frankly, I have not considered other alternatives to Ethical Issues in Business since I am so sold on
Donaldson and Werhane's text. I have consistently required it as the primary textbook in my Business Ethics
course ....a pioneer and praiseworthy textbook." — Benjamin A. Petty, Southern Methodist University

From the Back Cover
This popular book on business ethics contains a diverse collection of readings and cases. It begins with an
introduction to moral reasoning, and then provides readers with a wide range of opportunities to apply ethical
theory to real contemporary managerial situations—including issues facing managers in the next century.
Each section contains a case study and relevant theoretical articles that range from classics in philosophy to
modern commentaries by business practitioners. Five sections cover general issues in ethics; property, profit,
and justice; corporations, persons, and morality; international business; and contemporary business themes.
For professionals in the business fields of accounting, finance, marketing, and more.
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Quarterly, the journal of the Society for Business Ethics



Users Review

From reader reviews:

Hubert Ray:

Do you have favorite book? When you have, what is your favorite's book? Book is very important thing for
us to be aware of everything in the world. Each book has different aim or even goal; it means that reserve has
different type. Some people feel enjoy to spend their time to read a book. They may be reading whatever
they acquire because their hobby will be reading a book. Consider the person who don't like examining a
book? Sometime, man or woman feel need book if they found difficult problem as well as exercise. Well,
probably you should have this Ethical Issues in Business: A Philosophical Approach (7th Edition).

Mark Vandyke:

Reading can called mind hangout, why? Because while you are reading a book especially book entitled
Ethical Issues in Business: A Philosophical Approach (7th Edition) your mind will drift away trough every
dimension, wandering in each and every aspect that maybe unfamiliar for but surely might be your mind
friends. Imaging every single word written in a publication then become one application form conclusion and
explanation which maybe you never get previous to. The Ethical Issues in Business: A Philosophical
Approach (7th Edition) giving you one more experience more than blown away your brain but also giving
you useful facts for your better life within this era. So now let us present to you the relaxing pattern the
following is your body and mind will be pleased when you are finished looking at it, like winning a casino
game. Do you want to try this extraordinary wasting spare time activity?

Richard King:

Are you kind of hectic person, only have 10 or 15 minute in your day to upgrading your mind proficiency or
thinking skill even analytical thinking? Then you are experiencing problem with the book in comparison
with can satisfy your short space of time to read it because all this time you only find e-book that need more
time to be read. Ethical Issues in Business: A Philosophical Approach (7th Edition) can be your answer
given it can be read by anyone who have those short spare time problems.

Shirley Bishop:

Many people said that they feel uninterested when they reading a guide. They are directly felt the item when
they get a half areas of the book. You can choose the book Ethical Issues in Business: A Philosophical
Approach (7th Edition) to make your current reading is interesting. Your skill of reading expertise is
developing when you such as reading. Try to choose very simple book to make you enjoy to study it and
mingle the idea about book and reading through especially. It is to be very first opinion for you to like to
available a book and study it. Beside that the book Ethical Issues in Business: A Philosophical Approach (7th
Edition) can to be your brand-new friend when you're sense alone and confuse in doing what must you're
doing of the time.
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