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Aninvauable tool for anyone who wants to know more about fashion and the
fashion business, retail store buyers and merchandise managers, or merchandisers
and designers working for apparel manufacturers, Fashion: From Concept to
Consumer tellsthe entire story of how the fashion business works. It includes the
processes involved with producing raw materials, apparel, and accessories, as
well asthe retail businesses that sell fashion merchandise to the public. Each
chapter contains a career focus, chapter objectives, review questions,
terminology, and projectsto aid in reviewing the subject matter. This edition
includes new information on globalization, manufacturing technologies,

branding, retailing and morel!
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Aninvaluable tool for anyone who wants to know more about fashion and the fashion business, retail store
buyers and merchandise managers, or merchandisers and designers working for apparel manufacturers,
Fashion: From Concept to Consumer tells the entire story of how the fashion business works. It includes the
processes involved with producing raw materials, apparel, and accessories, as well asthe retail businesses
that sell fashion merchandise to the public. Each chapter contains a career focus, chapter objectives, review
guestions, terminology, and projects to aid in reviewing the subject matter. This edition includes new
information on globalization, manufacturing technologies, branding, retailing and more!
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Editorial Review
From the Back Cover

9" Edition
FASHION From Concept to Consumer
By Gini StephensFrings

New and updated information in all four partsand 190 illustrations:

Fashion Fundamentals:

Changing U.S. demographics

New developments in globalization, sourcing, imports, and quota elimination

The newest trade agreements

Latest technological advancesin garment and textile production, fashion business communications, E-
commerce, database marketing, and merchandise information systems

New resources for color and design

New information on fashion forecasting and market research

Updates on fashion services, web sites, and publications

Textiles:
Newest high-tech fiber development including PLA, spider silk, and casein
Trends in textile product development, production, and marketing
Nano-technology and "Smart" or "Performance” fabrics
New statistics and technical information
New marketing strategies
Garment packages and imports
New information on trims

Manufacturing:
Newest information on designers and international fashion centers
New designer profiles
The changing role of manufacturing
Product data management systems
Update on global sourcing and imports
Brand extensions and acquisitions
New information on accessory product development and marketing
New information on trade shows, updates on locations and timing of markets
Runway vs. showroom
Manufacturer/retailer relationships

Retailing:
New information on categories, store ownership, and organization
New information on shopping center categories
Consolidations and acquisitions



Global expansion

Retailers as manufacturers
National brands vs. private |abel
New retail marketing focus
Store planning and design
Newest trendsin retail marketing

Users Review
From reader reviews:
Heather Roberts:

The book Fashion: From Concept to Consumer (9th Edition) can give more knowledge and also the precise
product information about everything you want. Why must we leave a very important thing like a book
Fashion: From Concept to Consumer (9th Edition)? A number of you have a different opinion about guide.
But one aim this book can give many info for us. It is absolutely appropriate. Right now, try to closer with
your book. Knowledge or info that you take for that, you are able to give for each other; you can share al of
these. Book Fashion: From Concept to Consumer (9th Edition) has simple shape nevertheless, you know: it
has great and large function for you. Y ou can appear the enormous world by open up and read a book. So it
is very wonderful.

Lori Parker:

As people who live in often the modest era should be up-date about what going on or data even knowledge to
make these people keep up with the era which can be always change and progress. Some of you maybe will
certainly update themselves by looking at books. It is agood choice to suit your needs but the problems
coming to an individual is you don't know what type you should start with. This Fashion: From Concept to
Consumer (9th Edition) is our recommendation to make you keep up with the world. Why, as this book
serves what you want and wish in thisera.

Gary Clark:

Now aday peoplethat Living in the era where everything reachable by match the internet and the resources
included can be true or not demand people to be aware of each info they get. How people have to be smart in
having any information nowadays? Of course the correct answer is reading a book. Looking at a book can
help folks out of this uncertainty Information particularly this Fashion: From Concept to Consumer (Sth
Edition) book because this book offers you rich facts and knowledge. Of course the knowledge in this book
hundred percent guarantees there is no doubt in it you may already know.

Sheila Seim:

This book untitled Fashion: From Concept to Consumer (9th Edition) to be one of several books this best
seller in thisyear, here is because when you read this publication you can get alot of benefit on it. Y ou will
easily to buy this book in the book retailer or you can order it by means of online. The publisher of the book



sells the e-book too. It makes you easier to read this book, since you can read this book in your Cell phone.
So thereis no reason to you personally to past this guide from your list.
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