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As businesses adapt to the realities of the digital world and build on the hard-won
insights of the digital business pioneers, increasing importance is placed on the
need to understand how traditional concepts of business strategy and
implementation are influenced by the Internet, and to identify the novel aspects
of business that are made possible by the Internet. That is why this book was
written.

How do you succeed in the digital business environment?●

How do you make the transition from offline to online?●

What aspects of your business will be affected, and how should you manage●

them?

Digital Business: Concepts and Strategies will help you develop the skills
necessary to understand and integrate Internet technology and characteristics into
business activity for attaining strategic objectives.
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Editorial Review

From the Back Cover

As businesses adapt to the realities of the digital world and build on the hard-won insights of the digital
business pioneers, increasing importance is placed on the need to understand how traditional concepts of
business strategy and implementation are influenced by the Internet, and to identify the novel aspects of
business that are made possible by the Internet. That is why this book was written.

How do you succeed in the digital business environment?●

How do you make the transition from offline to online?●

What aspects of your business will be affected, and how should you manage them?●

Digital Business: Concepts and Strategies, Second Edition. will help you develop the skills necessary to
understand and integrate Internet technology and characteristics into business activity for attaining strategic
objectives.

About the Author
Eloise B. Coupey is Associate Professor of Marketing at the Pamplin College of Business, Virginia Tech,
USA.

Excerpt. © Reprinted by permission. All rights reserved.

How do you succeed in the digital business environment'? How do you make the transition from off-line to
online'? What aspects of your business will be affected, and how should you manage them? These questions
are asked frequently—by businesses large and small—as they begin to navigate the post-dot-com-collapse
digital world.

Many digital businesses that were heralded as innovative, important, and potentially lucrative disappeared
from the digital landscape in the first years of the century. Business plans that seemed like sure bets
foundered in their implementation, often failing to secure the customer bases and sales levels needed to keep
the companies afloat. Sky-high valuations and dramatic IPOs dropped like rocks as the digital world adapted
to the realization that the traditional concepts of supply and demand also applied to digital business.

As businesses adapt to the realities of the digital world, and build on the hard-won insights of the digital
business pioneers, increasing importance is placed on the need to understand how traditional concepts of
business strategy and implementation are influenced by the Internet, and to identify the novel aspects of
business that are made possible by the Internet. That is why this book was written.

Successful strategies for digital business integrate the capabilities of the Internet with aspects of a company's
resources, constraints, and objectives, and with the customer's needs and expectations. Because the Internet
is a dynamic, rapidly changing environment for business, it is often difficult to know what types of strategies
are likely to be effective, and when, and why. Simply looking at what companies have done in the past may
not be sufficient in the rapidly changing digital environment—after all, many of them are gone. The ability to
understand and predict what practices will work, and why, can be enhanced by understanding key concepts
that define and drive digital business, and by applying them to anticipated situations.



This book is designed to provide you with the conceptual and practical knowledge you need to understand
the implications of the Internet for business. By having a general picture of the digital environment and its
influences on business activity, it is easier to envision possible outcomes of strategic activity for digital
business. This book guides you through the concepts, trends, and characteristics of doing business online, to
provide you with the ability to develop and implement effective strategies for digital business.

Sections of the Book

To enable you to develop the skills necessary to understand and integrate Internet technology and
characteristics into business activity, this book incorporates business theory with Internet reality to identify
business opportunities and target markets, and to develop and implement business activities for attaining
strategic objectives. The book contains five main sections. Section I presents the conceptual framework used
to organize the text, and it provides an overview of the digital business environment. For instance, while
many business texts emphasize the perspectives and influences of companies, customers, and policy makers,
this text also includes a discussion of the influence of technology on the nature of the interactions between
the other three perspectives. In Section II, we look at the exchange relationships that exist for digital
business, from each of the key perspectives. Contrasts are noted between the nature of the relationships in
traditional marketplaces and for digital business, and the implications of these contrasts are discussed.

With Section III, we integrate the four perspectives and the framework components of the earlier sections to
examine the influence of the Internet on business strategy. In the Section IV, we apply the framework to
consider the implications of the Internet for business activity. Topics covered include developing business
intelligence with online research, building online business models, and implementing business strategy.
Section V extends the framework to examine ways in which businesses can foster relationships, building
brand equity and customer loyalty with the Internet. For example, we address the role of the Internet on
business-to-business exchanges.

Learning Tools

Building an effective strategy for digital business means that you need to learn two different but related
bodies of knowledge. First, you need to have available to you the body of information that presently exists
about characteristics of digital business. Second, you need to have available to you the skills you will need to
keep abreast of changes in the digital environment.

To make the acquisition of these skills more manageable, this text includes several types of learning tools.
For example, to build on skills you have previously acquired for business in venues other than the Internet,
the issues discussed in this text are described, where possible, in terms of their similarities to or differences
from business in other environments. In addition, real-world examples of companies and organizations using
the Internet for business activity are provided to illustrate the key issues throughout the text, in the InSite
features. The 'Net Knowledge component of each chapter provides in-depth information about a particular
issue or application for digital business, while the Bits & Bytes boxes present statistics and pertinent
information for digital business. At the end of each chapter, the Content Management section is provided to
help you determine whether you have mastered sufficiently the skills and topics provided in the text. Useful
Terms are included, as is a topical review in the Contents in Brief. The Web Applications feature is a
hands-on exercise designed to walk you through the mechanics of applying different concepts .for digital
business, such as developing an online survey, or enhancing search engine ranking through link strategy and
Web page content coding. If you have an interest in a particular topic that you would like to explore in more
depth, the list of Suggested Readings at the end of each chapter is intended to serve as a research resource.
Finally, Learning Links are URLs, organized by topic, that illustrate real-world applications of concepts in
each chapter.



Users Review

From reader reviews:

Dale Perez:

The book Digital Business: Concepts and Strategies, 2nd Edition make one feel enjoy for your spare time.
You should use to make your capable a lot more increase. Book can to get your best friend when you getting
tension or having big problem along with your subject. If you can make examining a book Digital Business:
Concepts and Strategies, 2nd Edition to be your habit, you can get much more advantages, like add your own
personal capable, increase your knowledge about several or all subjects. It is possible to know everything if
you like open up and read a publication Digital Business: Concepts and Strategies, 2nd Edition. Kinds of
book are several. It means that, science publication or encyclopedia or other people. So , how do you think
about this guide?

Harriet Blum:

As people who live in typically the modest era should be up-date about what going on or data even
knowledge to make them keep up with the era that is always change and move forward. Some of you maybe
will certainly update themselves by examining books. It is a good choice for you personally but the problems
coming to you is you don't know which you should start with. This Digital Business: Concepts and
Strategies, 2nd Edition is our recommendation to cause you to keep up with the world. Why, because this
book serves what you want and wish in this era.

William Leininger:

In this period of time globalization it is important to someone to acquire information. The information will
make professionals understand the condition of the world. The healthiness of the world makes the
information much easier to share. You can find a lot of recommendations to get information example:
internet, newspapers, book, and soon. You can see that now, a lot of publisher that print many kinds of book.
The actual book that recommended to you personally is Digital Business: Concepts and Strategies, 2nd
Edition this publication consist a lot of the information with the condition of this world now. This particular
book was represented so why is the world has grown up. The language styles that writer make usage of to
explain it is easy to understand. Typically the writer made some exploration when he makes this book. That
is why this book suitable all of you.

Ann Craft:

Reading a e-book make you to get more knowledge from it. You can take knowledge and information
coming from a book. Book is written or printed or illustrated from each source this filled update of news. In
this modern era like at this point, many ways to get information are available for you. From media social just
like newspaper, magazines, science guide, encyclopedia, reference book, novel and comic. You can add your
knowledge by that book. Isn't it time to spend your spare time to spread out your book? Or just trying to find
the Digital Business: Concepts and Strategies, 2nd Edition when you necessary it?
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